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IMPORTANT
ANNOUNCEMENT
Ministry of Health Covid 19
Mitigation Impact on Events
Scheduled in Fall of 2021
at Riyadh International
Convention & Exhibition
Center (RICEC)

The Riyadh Chamber of Commerce and Industry
announced on 07 June 2021 that the National Health
authorities will continue to use the RICEC venue as
a Vaccination Facility until the end of 2021. The
announcement encourages Exhibition Organizers to
re-schedule their exhibitions to year 2022.
In compliance with the Chamber directives, Riyadh
Exhibitions Company - REC has re-scheduled the
2021 events and booked suitable 2022 dates for all
its International B2B exhibitions, in a time periods
which is beyond the expected Covid Mitigation
period, allowing our clients peace of mind to travel
and participate in our international exhibitions.
REC’s emphases is to ensure that new dates are
in a time period where COVID-19 pandemic would
be mitigated to the greatest extent possible, which
will allow freedom of travel with safety, productive
business setting where international and local
business leader, decision makers can travel,
meet, conduct safe comfortable and successful
business to attain their goals.
The updated calendar is strategically planned
to ensure safe, successful, and productive B2B
exhibitions.
For full and detailed calendar, please visit page 37.
Looking forward to meeting you again in 2022.

EDITORIAL
THE GLOBAL EXHIBITIONS DAY:
An International Recognition of the Exhibitions Industry Value !
By Mohammed Al-Hussaini
Executive Consultant
The sixth annual Global Exhibitions Day was celebrated on June 2nd, 2021,
worldwide. It was an occasion to share hope and optimism on the key role
of exhibitions and trade shows in reconnecting and rebuilding communities
and economies.
With the significantly detrimental, and potentially lasting effect the COVID-19
pandemic had on the global economy, across nearly all business sectors and
countries, the Global Exhibitions Day comes to recognize the The vital role of
Exhibitions in promoting trade and driving economies throughout the world.
The exhibition has a tremendous impact on local, national and regional
economies, creating a significant multiplier effect. Small and mid-size
businesses, for example, are heavily reliant on trade shows to drive their
business by launching new products, generating leads, and entering new
markets. Exhibitions and Trade shows serve accordingly, an important role
in relationship building and discovering innovation. They yield significant
results to producers, intermediaries, sellers, buyers, by providing the most
appropriate benchmarking platform and networking opportunities.
Today, the roll-out of the vaccine is making it possible to reconnect again
on the show floor. In addition, we, at REC, have taken a consistent approach
to safety, enriched by local guidelines and community feedback. With the
industry coming back to face-to-face events, I’m personally optimistic for
the capacity of our devoted team to bounce back stronger than ever, and to
serve exhibitors and visitors with more enthusiasm and excitement. Better
than before, our shows will continue to open doors to new business alliances,
promote new and credible business connections, grant exposure to a wider
set of target audience.
REC will continue to organize value added shows offering momentous
opportunity to promote latest products and display new services, expand
trade and business opportunities, generate new sales leads, give traders an
in-depth preview of the competition and help them keeping their brand afloat
or launching new ones.
Once again, the commemoration of the Global Exhibitions Day is the evidence of
the important role played by Exhibitions and Trade shows in today’s economy,
an incredible competitive marketing channel that engages an
active and highly motivated audience in prosperous face-to-face
environment.
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TOP NEWS
HRH THE CROWN PRINCE LAUNCHES …

THE SAUDI STRATEGY FOR TRANSPORT & LOGISTICS
His Royal Highness Crown Prince
Mohammad bin Salman Al Saud,
Crown Prince, Deputy Prime
Minister and Minister of Defense,
Head of the Supreme Committee
for Transport and Logistics,
launched on Tuesday 29 June
2021, The Saudi National Strategy
for Transport and Logistics.
The strategy aims to consolidate
the Kingdom’s position as a global
logistics hub connecting the three
continents and improve transport
services and enhance integration
between the logistics system
and modern modes of transport
to support the comprehensive
development process in the
Kingdom of Saudi Arabia.

6

The strategy includes a host of
important projects that enable
the achievement of economic and
social goals, and the adoption
of effective governance models
to enhance institutional work in
the transport system. His Royal
Highness The Crown Prince said:
“The strategy will strengthen
human and technical capabilities
in the transport and logistics sector
in the Kingdom. It will enhance
the connection with the global
economy and enable our country to
invest its geographical position in
the middle of the three continents
in diversifying our economy by
establishing an advanced logistics
services industry, building highquality systems of services, and

applying competitive business
models to enhance productivity
and sustainability in the logistics
sector.”
The strategy for Transport and
Logistics focuses on developing
infrastructure, launching several
platforms and logistic zones
in the Kingdom, implementing
advanced
operating
models
and systems, and strengthening
effective partnerships between
the government and the private
sector to achieve four main goals:
transforming Saudi Arabia into a
logistics hub, enhance livability
across the Kingdom, enhance
fiscal sustainability and improve
public entities performance.
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Saudi Arabia Logistics Network

HRH The Crown Prince added
that the strategy aims to advance
the Kingdom of Saudi Arabia
to become the fifth globally intransit
passengers,
increase
international destinations to more
than 250, in addition to launching
a new national air carrier, which will
enable other sectors such as Hajj,
Umrah, and tourism to achieve
their national goals. Furthermore,
the strategy will seek to raise the
capabilities of the air cargo sector
by doubling its capacity to reach
more than 4.5 million tons.
On Maritime transport, HRH the
Crown Prince added: “We set
a target to achieve an annual
container capacity of over 40 million
containers, including the associated
value chain investments, in
developing ports’ infrastructure,
enhancing integration with logistics
zones, expanding connectivity with
international shipping routes and
integrating this all with rail and
road networks. By enhancing the
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entire value chain, we ensure the
effectiveness and efficiency of
the transport ecosystem and its
economics”.
HRH The Crown Prince highlighted
that the railways actually provide
services for the passenger and
freight transport sector through a
network of 5,330 km of track, 450 km
of which are in the Haramain highspeed railway between Makkah

and Madinah, known as the largest
high-speed transport project in the
region. The strategy will increase the
total length of future railways up to
8,080 km, including the “land bridge”
project, spanning more than 1,300
km, which the capacity is expected
to exceed 3 million passengers and
more than 50 million tons of freight
annually, to connect kingdom’s
ports on the coast of the Arabian

Partial view of Saudi Port
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BOOK YOUR SPACE NOW
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The 18th International Trade Exhibition
for Printing & Packaging Technologies

Organised by:

To book your space, please visit:

www.saudi-pppp.com

Panorama view of the mountainous Al Hada Road, connecting Taif city to the North and West
Gulf with the ports of the Red Sea
coasts, opening accordingly new
and promising opportunities for
this rail line by passing through
modern logistic centers, economic
hubs, industrial cities, and mining
activities.
The Saudi National Strategy for
Transport and Logistics will improve
the logistic performance index of the
Kingdom to be listed among the top
ten countries in the world, attract
valuable investors in the railways
to achieve the interconnection
with the Arab Gulf states by a
railway line, hence positioning the
Kingdom as an influential player for
transport economies, regionally and
internationally.
HRH The Crown Prince pointed
out that one of the main objectives
of the strategy is to increase the

King Khaled international airport, Riyadh
contribution of the transport and
logistics sector to the national
GDP, from 6 to 10%, making the
transport and logistics sector a
major contributor to the national
economy,
enabling
business
growth, expanding investments,
and increasing the sector’s annual
non-Oil revenues to reach about
SR45 billion in 2030.

The Haramain high-speed trains connecting Makkah to Madinah
9

This important initiative is
announced few months after the
first edition of Saudi Transport
and
Logistics
Exhibition
and
Conference
organized
in February 2020 by Riyadh
Exhibition Company. This event
constituted
an
interactive
platform for decision makers in
the transport sector, where new
initiatives and strategies were put
forward within plans to develop
the efficiency of the sector. Elite
group of investors, developers,
government
agencies,
consultants, contractors and
technology service providers
from around the World took part
in the conference, in the presence
of
local
and
international
s p e a ke r s .
The next edition of this important
Transport and logistics show will
be announced shortly.
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NEWS IN BRIEF
THE GLOBAL EXHIBITIONS DAY 2021 CELEBRATION
The sixth ever Global Exhibitions
Day, which took place on 2 June
2021, spread the message that
“exhibitions are the fastest of fast
tracks to economic recovery” across
the globe. GED 2021 demonstrated
the unity of the industry and proved
that exhibitions create platforms
for growth and recovery, whilst
also instilling confidence in others
to participate in organized events
that prioritize safety and success
in equal measure.
It’s clear that 2021 is a pivotal year
for the global exhibition industry.
Exhibitions generate €493 billion

(US$551 billion) in business sales
each year. In addition, visitors and
exhibitors expenses generate a
total of €299 billion (US$334 billion)
across the exhibition industry value
chain (organizers, venues and
service providers) and in tourismrelated activities (accommodation,
food and travel).
The rollout of the vaccine is making
it possible to reconnect again on the
show floor. Markets are starting to
reopen around the world and events
are taking place again in Europe, the
United States and Asia. The industry
is ready to be better than ever!

From videos to meetings, from
webinars to hybrid events, from
webcasts to social campaigns and
virtual contests, and more, people
and organizations from around 110
countries/regions participated in
GED 2021.
The global reach online is at the
same level as in previous years
(final figures detailing the online
reach will be available in the GED
documentation in a few weeks).
Over the course of the GED 2021
campaign, we saw a real appetite
across the industry to meet again,
as people participated live webinars
and hybrid events for GED, while
many more activities celebrating
the people and power of exhibitions
took place throughout the industry,
leading up to and on the day.
Anbu Varathan, UFI President,
says: “participation in this year’s
Global Exhibitions Day has been
amazing! GED 2021 definitely
is a unification of the industry,
presenting the opportunity to share
hope and optimism, and to focus
on the important role of exhibitions
in reconnecting and rebuilding
communities and economies.
We’ve seen thousands of event
professionals celebrating across
the globe, and saying how proud
they are to be part of the industry

Part of REC staff members celebrating the GED 2021.
10
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Gifts offered to REC employees
by the Management
and how much they value faceto-face events. This memorable
day raises awareness, as we
demonstrate our passion, purpose
and power!”
Much like the exhibitions and
events that the industry hosts,
GED is a day for showcasing our
industry, whilst also having fun and
swing GED 2021 were the “voices
of the exhibition industry” quote
cards, GED celebration videos and
people sharing their memorable
moments in exhibitions.
“This year’s GED celebrates
recovery and resilience. The
engagement of event professionals
has put a spotlight on both the
size and passion of our industry.
It’s also been an opportunity to
see the creativity, diversity and
multicultural nature of exhibitions,”
says Kai Hattendorf, UFI’s CEO. “We
are business event professionals,
and the best prepped sector in the
world to set up and run exhibitions
and business events safely, with
top-class procedures in place.
Exhibitions are ready for you, and
are better than ever!”

Visitors during REC show at the Riyadh International Convention
and Exhibition Centre
11

The key messages from GED
2021 will continue to be shared
throughout the year, and the next
Global Exhibitions Day will take
place on 1 June 2022.
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THE 18TH INTERNATIONAL PLASTICS &
PETROCHEMICALS TRADE EXHIBITION
An important preparatory meeting in the Ministry of Industry and Mineral resources
On May 2021, an important preparatory meeting took place in the Ministry of Industry and Mineral Resources,
chaired by His Excellency Eng. Osama bin Abdul Aziz Al Zamil, Deputy Minister. The main topic of discussions
was the forthcoming 18th edition of the International Plastics and Petrochemicals Trade Exhibition.
This meeting was attended by senior staff of the Ministry as well as the delegation from Riyadh Exhibitions
Company, led by Mr. Mohammed Al-Hussaini, the Executive Consultant.
Following a brief welcome speech by H.E. Eng. Osama Al Zamil, Mr. Al-Hussaini introduced the agenda of the
up coming exhibition, and the requirements for its successful happening. To review the latest edition which took
place in 2019, Mr. Kamil Jawhari - REC Exhibitions’ Portfolio Manager, made a presentation of the facts and
figures, revisiting the amazing opening ceremony presided over by His Excellency Eng. Osama bin Abdul Aziz
Al Zamil, Deputy Minister of Industry and Mineral Resources, the enthusiasm and satisfaction of exhibitors, the
excitement of business visitors, and the high profile of the conference attended by valuable speakers from the
Middle East and overseas. With 424 exhibitors, 8 country pavilions, 26 countries, more than 10,800 business
visitors, the Show was a magnificent success.
After fruitful discussions, H.E. Eng. Al-Zamil recommended few innovations in the organization as well as some
key aspects to focus on, for the 18th edition, which is scheduled to take place from 6 to 9 June 2022 at the
Riyadh International Convention and Exhibition Center.

H.E. Eng. Osama Al Zamil, Deputy Minister of Industry and Mineral Resources has chaired the
meeting attended by REC delegation.
12
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REC HOSTES A STRATEGIC
MEETING WITH SAUDI ARAMCO
On 2 June 2021, Riyadh Exhibitions Company hosted
an important meeting at its headquarter - Muruj
Tower, Olaya road, in Riyadh. The meeting welcomed
a delegation from Saudi Aramco, the world’s leading
integrated Energy and Chemicals company, led by
Mr. Abdelaziz A. SEFLAN, Manager of Corporate
Communication Support Department.
The meeting was chaired by Mohammed Al-Hussaini REC Executive Consultant, assisted by Dr. Akram Masri the Consultant andSenior Staff member.

After the brief review of REC’s 41 years’ experience as well
as the assorted expertise of the company, discussions,
focused cooperation perspectives for the organization of
a wide range of events.
Created in 1980, REC is a trustworthy exhibition and
conference organizer, familiar with the new trends
and challenges, with services adapted to specific
requirements of Saudi companies and business
communities, constantly aligned with the Kingdom’s
giant economic strides.

The Saudi Aramco delegation led by Mr. Abdelaziz SEFLAN, 2nd line
Corporate Communication
13
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The British Secretary of State visiting H.E. Mr. bin Ibrahim Al-Khorayef - the Saudi Minister of
Industry and Mineral Resources.

UNITED KINGDOM AND SAUDI ARABIA
TO STRENGTHEN TRADE AND INVESTMENT TIES
Tuesday June 1st, 2021, the British
Secretary of State for Business,
Energy and Industrial Strategy, The
Right Honorable Kwasi Kwarteng,
was in official visit in Saudi Arabia,
met with a number of Saudi
Ministers, a momentous agenda to
boost bilateral ties in various fields,
at a crucial time United Kingdom
is prospecting new markets in the
World, after Brexit.

Rt Hon. Kwarteng was first
received early morning with his
accompanying delegation by His
Mr. bin Ibrahim Al-Khorayef, Saudi
Minister of Industry and Mineral
Resources. During the meeting,
attended by the senior staff of the
Ministry, the latest developments
related to the mutual projects and
agreements, in several domains,
were discussed.

The Right Honorable Kwasi Kwarteng, Secretary of State
for Business, Energy and Industrial Strategy.
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The two sides also discussed in
details the new Mineral Investment
Act and had a follow-up on projects
from a Geological Survey Program
of the Arabian Shield in which a
number of international pioneering
agencies
and
conglomerates
are taking part, including British
companies. Other investment and
export opportunities and ways of
consolidating economic relations
between the two countries,
especially in the industrial fields,
were also reviewed.
The meeting highlighted as
well, the market’s investment
competitiveness
in
various
domains and reviewed the
regulations
and
incentives
recently launched by the Kingdom
of Saudi Arabia to ameliorate the
business environment. The two
parties tackled ways of activating
a number of memoranda of
understanding between Saudi
Arabia and UK, in the field of
industr y.
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The British Secretary of State received visiting His Highness Prince Faisal bin Farhan –
the Saudi Foreign Minister.
The British market, as an indication,
receives a number of Saudi nonoil exports, from the activities
of
manufacturing,
chemicals
and polymers, in addition to
building materials, food products,
packaging,
precious
metals,
jewelry, and the pharmaceutical
sector.
Rt Hon. Kwarteng was also received
by His Highness Prince Faisal
bin Farhan – the Saudi Foreign
Minister. During their discussions,
they reviewed aspects of the
strategic partnership between the
United Kingdom and Saudi Arabia
and
discussed
opportunities
to enhance cooperation and
joint coordination to serve their
interests. The two sides also
took stock of “the promising
opportunities and projects” offered
by the groundbreaking Saudi
economic vision.
The British Secretary of State was
received as well by the Minister of
Energy, His Royal Highness Prince
Abdulaziz bin Salman , and had
fruitful discussions on a range
of shared priorities, including
the global transition to clean
energy. During this audience, Rt
15

Hon. Kwarteng insisted on the
commitment of his country to
support the Vision 2030 and the
ambitious Saudi Green Initiative.
Before leaving the Kingdom, Rt Hon.
Kwasi Kwarteng had an important
meeting with representatives of
British companies operating in
Saudi Arabia. Mentioning that KSA
is the UK’s second largest trading
partner in the Middle East, Rt Hon.
Kwarteng
encouraged
British
companies to extend and diversify

their investments, to benefit from
the Saudi economic diversification
program, and take real advantage
of
the
country’s
promising
perspectives.
British companies should therefore
maximize their visibility, including
their participation in pavilion or
individually, to various exhibitions
which are the best benchmarking
platforms
and
networking
opportunities.

The Right Honorable Kwasi Kwarteng in a discussion
with the British business community in KSA
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BOOK YOUR SPACE NOW
UNDER THE PATRONAGE OF

INTERNATIONAL TRADE EXHIBITION

AGRICULTURE • FOOD • AQUACULTURE
AGRO INDUSTRY • PACKAGING

17 - 20 OCTOBER 2022
R I YA D H I N T E R N AT I O N A L
CONVENTION & EXHIBITION CENTRE

To book your space, please visit:

www.saudi-agriculture.com

Organised by:

SABIC SIGNS AGREEMENT WITH
ESTIDAMAH TO PROMOTE
SUSTAINABLE AGRICULTURE IN
SAUDI ARABIA
On June 2, 2021, SABIC signed an agreement with the National Research
& Development Centre for Sustainable Agriculture (Estidamah) to manage
and develop the center’s business in Riyadh.
The two parties were respectively represented by His Excellency Eng.
Abdulrahman bin Abdulmohsen Al-Fadley, Minister of Environment,
Water and Agriculture and Chairman of Estidamah Board of Members,
and Mr. Yousef Al-Benyan, SABIC Vice-Chairman & CEO.
The new five-year agreement is effective from July 25, 2021, following
the expiry of the previous arrangement agreed upon by SABIC and MEWA
signed in 2016, under which SABIC was mandated to run Estidamah for a
five years’ period ending on July 24, 2021.
According to Mr. Al-Benyan, “the new agreement will promote SABIC’s
contribution in developing Sustainable Agriculture programs to achieve
the goal of the National strategy for Agriculture in the kingdom which is
in line with Vision 2030”.
Located in Techno Valley of King Saud University in Riyadh, the Estidamah
Center was established in 2013 as an agricultural research center to
conduct applied research on innovative technologies for sustainable
agriculture. The center’s research focuses on increasing production
per unit area, improving quality, minimizing the use of pesticides, and
improving water use efficiency.
The primary goal of the center is to promote sustainable agriculture
in Saudi Arabia and adopted advance agricultural tools to promote
sustainable agriculture practices in Saudi Arabia, enable the optimal use
of natural resources and water, to contribute to achieving food security,
and preserving these resources for future generations.
The center seeks to establish its position as a leading institution in Saudi
Arabia and the Middle East region as an applied research institute that
provides a range of agriculture-related solutions to public and private
agencies at the national and international levels.

The agreement signing ceremony
17
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MARKET SYNOPSIS
THE AGRICULTURE INDUSTRY IN THE
KINGDOM OF SAUDI ARABIA
By: Sumeera Iqbal, Thekra Alrasheed & Alanood Salem
Saudi
Arabia’s
agricultural
development
has
been
phenomenal over the last three
decades. Large areas of desert
have indeed been converted to
agricultural fields, a significant
achievement in a country with
one of the lowest rainfall rates
in the world (approximately four
inches per year). In addition, the
government launched an extensive
program to promote modern
farming technology; establish rural
roads, irrigation networks, storage
and export facilities, and encourage
agricultural research and training
institutions.
Saudi Arabia currently exports
various agricultural products to
international and regional markets
and contribute significantly to the
Gross Domestic Product (GDP).
Saudi Arabia’s agricultural sector
contribution to the GDP was more
than 66.4 billion Saudi riyals in 2019
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(GSTAT). The entire anticipated
GDP in that year was at 2.97 trillion
Saudi riyals.
The Kingdom recently initiated
the Green Riyadh project and
organic farming programme. In
line with the Kingdom’s Vision

2030, the Green Riyadh aims to
enhance Nature and environment
in Riyadh city. The project seeks to
plant more than 7.5 million trees
across the Capital, including public
parks, academic areas, healthcare
facilities, schools, and other public
areas.
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In addition, it will promote
and protect natural areas and
biodiversity in Riyadh and its
surroundings. As an outcome, this
will improve residents’ health and
lifestyle, in line with the objectives
of Vision 2030.

Trends and Innovation
in Agriculture
Farmland in Saudi Arabia faces

extreme
temperatures,
the
integration of smart devices,
sensor systems, and other
technologies into various daily
tasks can overcome this challenge.
Agriculture is a sector in which
monitoring systems are utilized to
increase efficiency and quantities
using unique resources. Sensors are
widely utilized in the Saudi agriculture
market, for several reasons, including

fruit size, leaf wetness, and chlorophyll
in a plant’s leaves. Sensors measure
various qualities in the soil which
affect plant quality.
Seven (7) Wireless sensor networks
(WNS) provide feedback on different
crops, soil, and site parameters.
By utilizing WSNs, there is potential
to optimize yield by using precise
resources.
Wireless
sensors
identify crop health, fertilizer, and

Saudi Modern Farm
pesticide and enable a single plant
to be controlled and nurtured.
Food security is one of the critical
drivers of growth in the GCC robotic
crop industry. In the region, aridity
serves as a factor in preventing
the growth of agricultural activity.
Implementation
of
Artificial
Intelligence (AI) for protection
purposes, the Kingdom of Saudi
Arabia has made great strides in
expanding AI to modernize and
protect the food supply.

profitable, farmers must apply
modern farming techniques, such
as greenhouse farming, hydroponic
growing, aquaponic farming.
A greenhouse is a constructed or
enclosed structure covered with

a transparent material in which
crops can be grown, enabling them
to be micromanaged and partially
controlled in climatic conditions.
King Abdullah University of Science
and Technology (KAUST) initiated

As part of diversifying its agricultural
system, the Saudi government
encourages farmers to engage in
alternative sustainable agricultural
practices, such as greenhouse
farming and introducing advanced
drip irrigation to facilitate the
cultivation of essential crops for
sustainable
development.
To
make agricultural production more

19

Newsletter
3rd Edition

the design and development of an
innovative saltwater greenhouse
cultivation system (Construction
Week).
The project has been conducted
in collaboration with the National
Research Foundation and funded
by the King Abdulaziz City for
Science and Technology. The 2,000
square feet facility is located at the
university’s campus and will permit

20

the university to integrate botany
and
agricultural
engineering
research fields that will provide
innovative solutions to food
security both locally and globally.
According to the Saudi Press
Agency, the project’s value can
improve irrigation technologies for
crops using seawater, generating
new opportunities in the country’s
agricultural sector. Through the

advanced agricultural facility for
agricultural greenhouses, KAUST
continues to grow in agricultural
development by championing
innovations
and
pioneering
industries to generate sustainable
business models and vigorously
contribute to achieving the
Kingdom’s Vision 2030.
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WHO ARE WE
As a world-leading international
economics consultancy, we have
over 60 years of experience in
providing international clients
with highly effective solutions
to a diverse range of problems.

Our objective
To improve every client’s world
using the rigorous disciplines
of economics. Rigorous but not
rigid. Because virtually every
one of our diverse projects
comes with its own specific
requirements, priorities, and
personal relationships

SME Mentoring &
IMPLEMENTATION
Al Hayat Center, Olaya Riyadh 11471
21

Smart & Digital
INNOVATIONS
+966 11 200 6255

Regional Economic
Planning & Modelling
info@msksa.sa

www.msksa.com

#MSKSA
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THE GUEST
VLADYSLAVA
MAGALETSKA
Head of the State Service
Ukraine for Food Safety &
Consumer Protection
Over the last years, Vladyslava Magaletska
has had an exciting professional career
on the side of state authorities, business
& NGO’s. Mrs. Magaletska is Ex VicePresident of the Union of Ukrainian
Entrepreneurs, Ex Co-Head of the
Agribusiness Committee of the Union
of Ukrainian Entrepreneurs, Ex Member
of the National Council of Reform, Ex
Vice-President of SigmaBleyzer and
AgroGeneration.
She devoted about 2 years to the
Ministry of Agrarian Policy and Food
of Ukraine, where at the hardest time
for Ukraine she was appointed to the
post of Deputy Minister on European
Integration. Main goals of this activity
were focused on the Development of the
Strategy and Action plan of the Ministry
for 2015-2020, opening new markets,
development and implementation of
the various projects, cooperation with
and international institutes. Vladyslava
Magaletska
advocated
improving
the investment and business climate
and focused on the accelerating of
the privatization, reforming public
administration, and attracting foreign
direct investment to Ukraine to support
the economic growth.
Vladyslava Magaletska holds PhD in
Cybernetics from the Taras Shevchenko
National University, is Alumnus of the
Emerging Leaders Program by Harvard
University.
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THE INTERVIEW
Thank you for contributing to our
publication this month. You have
spent your career involved in
agriculture leadership. What are
the greatest changes you have
witnessed over this timeframe?
Thank you for the opportunity to
talk about the changes in Ukraine
and worldwide and share thoughts
on the partnership in the field of
agriculture and food.
Thanks to new technologies over
the last ten years, agriculture in
the world has taken a very big
step forward, and Ukraine is no
exception. On the contrary, all the
novelties in this area are present in
our market. In addition, agriculture
and food production have become
the main export destination of
our country. We have signed a
very important agreement with
the EU. It concerns not only trade
but brings our standards as close
as possible to the standards of
the European Union. The agroindustrial sector began to receive
large investments, it began to

actively develop according to the
latest technologies and standards.
Well, finally, this year the land
reform began. Land in Ukraine has
become a commodity. So far, there
are many restrictions, but in the
future, I hope, it will be a market
with more liberal conditions. This,
in turn, will give an additional
impetus to its development.
Saudi Arabia has embarked and
committed to investing in the
forestation of the nation through
the initiative Green Saudi. This has
received a global commendation
for its huge size. Are there
challenges the Kingdom will face
in the coming years and decades?
The afforestation program in Saudi
Arabia excites me. Combating
climate change is a matter of
the future for all humanity. And
the example that Saudi Arabia is
showing to the world must be used
by other countries. If each state
demonstrated similar initiatives to
combat climate change, it would
be possible to look to the future of

the planet Earth more confidently.
I very much hope that thanks to
the initiatives of states and global
international projects, the problems
that futurists promise to the world
by pointing to climate change will
be alleviated. This means that
those gloomy scenarios of rising
temperatures and cataclysms in
different parts of the world are not
being fully realized.
How will global warming impact
the Agricultural sector specifically
in hot climates like that of the
Middle East?
We are all connected on Earth.
And climate change is affecting
absolutely everyone. Conditions
for agriculture are changing
constantly. The issue is in the
temperature regime, in the amount
of precipitation, and the appearance
of uncharacteristic pests and plant
diseases for a certain area. But
agriculture today is not a primitive
technology. Innovation is evolving
rapidly. So humanity still has the
answers to any changes. The only

“We are actively developing the agro-IT sector and using the latest technologies in the field
of “smart” agriculture.”
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question is the time and resources
needed to implement them.
What exciting opportunities will
there be related to green initiatives
around the world like the Green
Saudi Initiative?
The Saudi initiative is an example
for many countries. Creating a
green belt on the planet will help
change the future and prevent
many of the challenges that
humanity may face. But such
an initiative must be global. It is
very gratifying that the national
governments of many countries
around the world are now taking
appropriate initiatives. Ukraine is
also actively planting new forests.
This is happening both as part of
the restoration of forests at the site
of felling and increasing the area
of forest plantations. In 2020, for
example, 180 million young trees
were planted throughout Ukraine.
But this is not enough. The
President of Ukraine Volodymyr
Zelensky has set an ambitious
goal for our officials: to increase
the area of forests by 1 million
hectares in 10 years. This requires
1 billion trees to be planted in
Ukraine. And, I am convinced, this
goal will be fulfilled.
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“Without innovation in the agricultural sector, there is no modern agriculture.”
Do you believe that we will see
any benefits from “Agriculture
Innovations” in the Kingdom within
the Agricultural sector?
Without
innovation
in
the
agricultural sector, there is no
modern
agriculture.
Mankind
has crossed the line where crop
production or animal husbandry
can be done extensively increasing the area needed for food
production. Now, thanks to new
technologies, agriculture is being
intensified. Increasing productivity,
efficient use of space and natural
resources are the direction in
which we are all moving. And,
I am convinced that the next
decades will be marked by such
developments. This means that
everyone will benefit from these
innovations.

the field of “smart” agriculture. At
the same time, Ukraine has many
areas where it is profitable to invest
money. This is not only directly to
agricultural companies, but also
port facilities, elevators, etc. We
are actively developing and looking
forward to real partners and friends
for further cooperation. For our part,
we will do our best to ensure that
such friendships and partnerships
are stable and long-lasting.
What can citizens do to contribute
to sustainable agriculture?
In my opinion, there are different
models to support the development
of sustainable agriculture. In

Ukraine, for example, it is important
to form a class of farmers who
would cultivate small plots of land
and at the same time live in rural
areas. It is also extremely important
today to attract private funds for
startups in the field of “smart”
agriculture. Such cooperation
between citizens and businesses
is beneficial to all parties.
What do you wish to see
happening in the reforestation of
earths’ most vulnerable areas?
I would like every national
government on this planet, no
matter what ideology it professes
or implements, to aim to increase

Considering your role in the
Ukraine food security, what
actions and decisions can be
implemented in Saudi Arabian
agriculture
sector?
Our countries have good friendly
and partnership relations. Today
Ukraine is not just one of the largest
producers of food of high quality
in the world, but we are actively
developing the agro-IT sector
and using latest technologies in
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the number of forests by at least
10% in three years. In the coming
years, this figure should be doubled.
I think this would be a very good
initiative that would save the planet
for our descendants.
Within your role in Government
decision making, what would
you say will impact the future
of agriculture and food security
sectors worldwide?
My competence is to work in the
system of food safety and quality.
First of all, it is a further increase
in food quality standards and

the abandonment of the use of
older generation pesticides. This
process is now taking place in
both Europe and Ukraine. The
second point is the creation of
truly reliable safeguards on the
international level, which would
ensure a qualitatively new level of
food safety. And digitization of all
processes, information exchange
is the key to success in this area.
In Ukraine, we try to use all modern
tools in this field and actively
modernize the system to make our
food even better.

How do you see the future of the
agricultural sector?
It must be global and secure.
That is, we have to move from
national standards to international
standards more and more. Second,
it must be environmentally
friendly and not harmful to the
environment. Third, it should
be as intensive as possible and
save natural resources, including
freshwater. The cooperation of the
world’s states in this direction will
allow us to create safe conditions
on our planet. In Ukraine, we are
moving in this direction.

Interview conducted by
REC media partner

ANDREW LIPPETT

GENERAL MANAGER
MAXWELL STAMP KSA
Andrew has spent 30 years in
deployment of infrastructure
around the globe (starting in
Saudi Arabia 25 years ago) within
Operations & Technical Senior
Management roles. He has rolled
out constructed networks in
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emerging and mature markets,
offering business & programme
leadership with specific Director/C
level skills in large international
business with budgets up to
US$1.8Billion. He has a balanced,
and entrepreneurial approach,
with an excellent track record
leading international business.
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BOOK YOUR SPACE NOW

The 23rd International Trade Exhibition for Electricity,
Alternative Energy, Water Technology and Lighting in
Saudi Arabia

14-17
NOVEMBER 2022
Riyadh International Convention & Exhibition Center
Riyadh - Saudi Arabia

LIGHTING A TRULY
POWERED TODAY
& TOMORROW

Co – Located Event

Official Magazine

Organised by:

To book your space, please visit:
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KNOWLEDGE SHARING
WHY DO COMPANIES SUCCEED IN TRADE FAIRS?
By Hani HABIB
Project Manager

Over the years, trade fair
organizers have made - and still
are - exerting efforts to educate
and guide their clients on how to
benefit from participating in trade
fairs by addressing them through
newsletters, brochures, mail and
even holding seminars. However,
the majority in the business
community do not like reading
and avoid attending seminars,
because of the misconception
that participation in trade fairs is
an obvious matter that does not
require such effort.
Businessmen
and
company
managers should deal with the
previous
situation
positively,
especially that many companies
neglect the marketing power of
trade fairs in making profits. This
position can be used to explore
in depth the hidden causes of

success in dealing with trade fairs
and gain the necessary experience
and knowledge and direct them
towards achieving the required
commercial gains.
Why do companies succeed in
trade fairs?
• The ability of companies to reduce
their cost of sales operations
• Reaching out to many potential
clients
• Taking advantage of the 3D
displays
• Trade fairs are central shopping
points
• Testing the targeted market
THE ABILITY OF COMPANIES TO
REDUCE THEIR COST OF SALES
OPERATIONS
Studies indicate that 76% of trade
fair visitors ask the companies

they visit about the exhibits’ price
list, and 51% ask that a sales
representative visit them in their
offices (www.ufinet.org).
However, not all visitors to
trade fairs have the purchasing
decision power. Thus, the ability
of companies to reduce the cost
of their sales through trade fairs is
achieved by pre-preparation for the
participation and full readiness with
a marketing and follow-up plan
commensurate with the theme of
the exhibition participated in and
the type of visitors that attend it.
The cost of sales operations that
take place in trade fairs are less
when compared to the cost of
regular sales because of the low
cost of the follow-up process. Due
to the availability of elements such
as the three-dimensional displays,
the ability to inspect and compare

Sponsors’ booth during REC exhibition
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products, and direct contact in
the trade fairs, the number of
follow-up processes required to
complete the sales operations are
drastically reduced. Also, there is a
high percentage to complete sales
during exhibitions without the
need for any follow-up later, which
reduces the cost and saves time.
The intensity of trade meetings that
take place in trade fairs also plays
an important role in increasing
the chances of sales operations
compared to the opportunities
available during one year of normal
operations. About 80% of exhibition
visitors are personally involved
in purchasing the products and
services presented at trade fairs
(www.aeo.org.uk).
REACHING OUT TO MANY
POTENTIAL CLIENTS
Businesses constantly need new
customers to grow and generate
profits. Trade fairs constitute one
of the least expensive means of
identifying different segments of
potential clients. In trade fairs,
buyers target the exhibiting
companies to view products and
make deals instead of companies
searching for new buyers and the
time, effort and costs involved. If
the exhibiting company presents
itself in a properly fashion, aware
in advance of the quality of the
visitors of the exhibition in which
it participates, and has the right
product, then there is no doubt that
success will be its ally during the
few days of the exhibition. In a study
conducted on several company
managers, it was found that 46%
had purchased products, and 26%
signed purchase contracts during
the trade fairs they recently visited
(www.ufinet.org).
TAKING ADVANTAGE OF THE 3D
DISPLAYS
Participation in trade fairs is
distinguished from the use of means
such as newspapers, magazines,
radio, television, advertisements,
and even field visits, as it puts
products under the spotlight so
that the interested audience can
view, examine, and test them.
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For example, if the exhibits are
electrical appliances, then trade
fairs are the best place to see them
in action and ask questions about
them. The same applies to food, as
an advertisement in newspapers
and magazines cannot replace
the smell and taste of the product
promoted.
Companies exploiting the concept
of three-dimensional display in
their participation in trade fairs in
the correct manner that serves their
marketing policy and products and
is consistent with the theme of the
exhibition and the targeted market,
will achieve the highest levels of
commercial success.
TRADE FAIRS ARE CENTRAL
SHOPPING POINTS
Trade fairs are similar to common
markets in terms of purchases and
the presence of competitors side

30

by side. Let us assume that a buyer
has caught his attention a specific
product through an advertisement
in a newspaper. The logical steps
that follow that include writing
a number of letters and making
calls to inquire about the product.
Then, holding some meetings,
attending a product presentation,
entering a negotiation process, and
concluding agreements.
The same previous buyer, through
his visit to a trade fair covering
the desired product(s), can visit all
the stands of the companies’ that
offer the same product, attend live
demonstrations, ask questions,
compare, and close orders in one
visit, or maximum during the few
days of the exhibition’s duration
(4 - 6 days). This centralization
in the place, and the direct
communications involved, cuts
down a lot of costs, effort and time

required to complete the buying
and selling operations if they are
dealt with properly.
TESTING THE TARGETED
MARKET
Trade fairs help test targeted
markets in general and the
products relevant to these markets.
Asking questions about the offered
product such as: Do buyers like
it? Is its price high or low? Is its
design adequate? Have orders
been received to purchase it? can
be easily answered by attending
trade fairs.
Major companies send their
procurement experts to trade fairs
to inspect the offered products. If
a product wins the admiration and
acceptance of these experts, there
is no doubt that it will achieve the
desired success in the real market.
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BOOK YOUR SPACE NOW
ICEE 2022
اﻟﻤﺆﺗﻤﺮ و اﻟﻤﻌﺮض اﻟﺪوﻟﻲ ﻟﻠﺘﻌﻠﻴﻢ

THE INTERNATIONAL CONFERENCE
& E X H I B I T I O N F O R E D U CAT I O N

The International Conference & Exhibition for Education
Education in times of Crises: Opportunities & Challenges

08 – 11 MAY 2022

Riyadh International Convention & Exhibition Center
Riyadh - Kingdom of Saudi Arabia

Platinum Sponsor

Gold Sponsors

www.icee.sa

UFI PAGES
MICHAEL DUCK TO LEAD UFI AS PRESIDENT IN 2022-23
MEDIA RELEASE FROM UFI: Paris – 8 June 2021
UFI’s Board of Directors has today
elected Michael Duck as future
President of UFI for the 2022-23
period.
The UFI Presidential Trio for the
2021-22 term will, therefore, be:
• Michael Duck (EVP – Commercial
Development, Informa Markets, and
EVP – Commercial Development,
Group at Informa Group), Incoming
President 2022-23
• Monica Lee-Müller (Managing
Director
of
Hong
Kong
Convention and Exhibition Centre
(Management) Limited (HML),
Hong Kong), President 2021-22
• Anbu Varathan (Indian Machine
Tool Manufacturers’ Association
– IMTMA, India), Outgoing
President 2020-21
This decision will become effective
at the conclusion of the 88th UFI
Global Congress, which runs from
3-6 November 2021, in Rotterdam,
the Netherlands.
Michael Duck is currently EVP
Commercial Development for both
Informa Markets and Informa
Group. Informa Markets is the
world’s largest exhibition organiser,
and Michael Duck has been active in
UFI for 25 years, serving in various
functions within the association.
More than 20 years ago, he was
the founding Chairperson of UFI’s
Asia-Pacific Chapter, and, following
that, was the founding Chairperson
of the Sustainability Committee. He
has also spent many years as the
association’s Treasurer, a mandate
he will now pass on.
Anbu Varathan, UFI’s current
President, says: “I am pleased
to welcome Michael to the UFI
leadership team, alongside Monica
Lee-Müller. Michael has supported
the association’s mission for
many years, driving developments
especially in the Asia-Pacific
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region. I look forward to working
with him, as he takes on the role
of Incoming President. I wish him
every success in performing all the
important duties that are required
of this position. I know he will be a
wonderful leader for all aspects of
our industry.”
Michael Duck says: “I am delighted
and honoured to have been chosen
by the UFI Board of Directors as
Incoming President for 202223. There hasn’t been a more
challenging time for our industry,
as we work together to revitalise
and restart post-COVID-19. UFI
has worked tirelessly to support the
trade fair industry across the globe,
and to support our members – both
large and small. Informa Markets
has given me their full support to
take on this important role.”
As UFI’s Incoming President,
Michael Duck will work closely
with the President and Outgoing
President as part of the Presidential
Trio, managing UFI at the highest
level, and helping UFI to continue its
global mission to connect, support
and promote the exhibition industry
around the world.
UFI was founded in 1925 as a nonprofit, non-partisan, international
association, and today is the global
association for the exhibition
industry, directly representing more
than 50,000 exhibition industry
professionals, in almost 90 countries
around the world. UFI operates from
four regional offices, in addition to
its headquarters in Paris.
UFI’s recent presidents have been
from the USA (Mary Larkin 2019-20),
South Africa (Craig Newman 201819), Italy (Corrado Peraboni 201718), Germany (Andreas Gruchow
2016-17), Russia (Sergey Alexeev
2015-16), Colombia (Andrés LópezValderrama 2014-15) and France
(Renaud Hamaide, 2013-14).
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WHO IS MICHAEL DUCK
Michael Duckis Executive Vice President –
Commercial Development for Informa
Markets. Michael has worked in the
exhibitions industry for over 30 years,
across many geographies, particularly
in Asia, using Hong Kong as his base.
He joined the business in 1994 and
has worked in various leadership roles,
focused on building up the company’s
presence in Asia, the Middle East and
Africa, as well as overseeing Informa
Markets’ Cruise and Beauty verticals in
the United States. Michael is Treasurer
of UFI, the global exhibitions industry
body, and founded and chaired the Asia,
Middle East and Africa and Sustainability
chapters. Previously he was Trading
Director for the Vestey Group businesses
in Hong Kong and lived and worked for
them in New Zealand, Australia, Italy and
Greece.
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UFI GLOBAL RECOVERY INSIGHTS 2020
Key Findings

VISITORS AND EXHIBITORS HAVE A
STRONG PREFERENCE FOR LIVE EVENTS
As of late summer, half of regular trade show visitors
and exhibitors had experienced a digital event. They
reported that they preferred live events across all
aspects, especially for networking.

DEDICATED SPONSOR EXPERIENCES
Improve Exhibitor Perceptions
Where a company has participated in a third-party
digital event as a sponsor or exhibitor, they tend to
have a somewhat more favorable view of digital events
vs. those who have organised their own event or been
a speaker or content provider at a third-party event.
Their likelihood to spend at future digital events is also
increased.

VISITORS RECOGNISE SOME STRENGTHS IN DIGITAL
Audiences do recognise the time and cost benefits of
attending an event digitally. They also find them an
effective was to access content, with 53% of visitors
feeling that digital events were the same as, if not
better than live events for providing quality content.
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DIGITAL EVENTS COULD MAINTAIN
AUDIENCE CONNECTION
There is an increased preference (30% vs 19%) for
attending the digital element of a hybrid event amongst
visitors who are particularly concerned with safety
and travel disruption, suggesting digital elements
could play an important role in helping show brands
to stay connected with portions of their audience who
are unable, or unwilling to attend in-person.

RETURN ON INVESTMENT IS LACKING
FOR EXHIBITORS IN DIGITAL EVENTS
Exhibitors overall feel that live events offer better
return on investment, driven by the better networking
opportunities (86% prefer live) and ability to generate
leads (80% prefer live)

DIGITAL EVENTS HAVE THE POTENTIAL
TO ATTRACT NEW AUDIENCES
Audiences have an increased interest in attending a
hybrid event digitally when it is a new event to them
(35% vs 19%) suggesting that organisers can use the
digital elements of their hybrid events to attract new
audiences. This could be especially important when
visitors are reporting they will favour familiar events
when it comes to participating in-person.
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COVID-19 MITIGATION
In response to COVID-19, Our Events continue to closely follow the latest public health and government guidelines for each
of the show’s we organize. We are carefully following the local government guidelines as well as meeting international
standards. With the leading association UFI – The Global Association of the Event Industry, our events in line of COVID-19
Mitigation, adopts a full health and safety measures that are feasible, effective, and widely considered to be best practice
for the exhibition & event industry.
Our absolute priority is to safeguard the health and welfare of our exhibitors, visitors, sponsors, attendees, staff, and all
those involved in our events. All events have been postponed since covid-19 measures in-line with local public health
and government guidelines. We are following the Covid-19 International mitigation standards and local government
procedures, in-order to provide confidence and ensure the health and safety of all attendees.
Below, we have summarized the best practice for organizing and delivering trade shows and exhibitions in response to
COVID-19.

Events Calendar 2022
08 - 11
MAY

ICEE 2022
اﻟﻤﺆﺗﻤﺮ و اﻟﻤﻌﺮض اﻟﺪوﻟﻲ ﻟﻠﺘﻌﻠﻴﻢ

THE INTERNATIONAL CONFERENCE
& E X H I B I T I O N F O R E D U CAT I O N

The International Conference & Exhibition
for Education
www.icee.sa
Organised by: Ministry of Education

06 - 09

The 18th International Plastics & Petrochemicals
Trade Exhibitions
www.saudi-pppp.com

06 - 09

The 18th International Trade Exhibition for
Printing & Packaging Technology
www.saudi-pppp.com

17 - 20

The 39th International Agriculture & AgroIndustry Show
www.saudi-agriculture.com

17 - 20

The 27th International Trade Show for Food
Products, Ingredients & Technologies
www.saudi-agriculture.com

17 - 20

The 10th International Trade Show for Food
Processing and Packaging
www.saudi-agriculture.com

JUNE

JUNE

OCTOBER

OCTOBER

OCTOBER

17 - 20

OCTOBER

14 - 17

NOVEMBER

14 - 17

NOVEMBER

14 - 17

NOVEMBER

14 - 17

NOVEMBER

The 4th Int’l Trade Show for Aquaculture
www.saudi-agriculture.com

The 32nd Int’l Trade Exhibition for Construction
Materials, Building & Environmental Technology
www.saudibuild-expo.com

The 23rd Int’l Stone and Stone Technology Show
www.saudibuild-expo.com

The 11th International Exhibition for Construction
Equipment, Plant, Machinery and Vehicles
www.saudibuild-expo.com

The 23rd Int’l Trade Exhibition for Electricity,
Alternative Energy, Water Technology & Lighting
www.saudielenex.com

Venue: Riyadh International Convention and Exhibition Center, Saudi Arabia

INDOOR INFO
WHAT THEY HAVE SAID

Riyadh Exhibitions Company
celebrated the 6th edition of
the Global Exhibitions Day in its
headquarter, on June 2nd, 2021.
The Executive Consultant,
Mr. Mohammed Al-Hussaini spread
at this particular occasion the
message of resilience and readiness
for future challenges. At the end of
this commemorative gathering, some
senior staff members shared their
impressions.

“

It was a memorable occasion to celebrate the 6th Global Exhibitions Day, in REC
headquarter, with our devoted and dynamic team, participating accordingly in promoting
the value of exhibitions. The commemoration of this important day of advocacy for the
exhibitions industry has given me impression to celebrate the safe return of tradeshows
and their role in accelerating economic recovery, after tricky time imposed by Covid-19
pandemic, worldwide. I would like as well to witness the enthusiasm and readiness of all
my colleagues from different sections and projects, to offer the best safety and health
approaches in our coming shows. Optimism is back !

“

ARRWA AL ABBAD - Director of Human Resources & Administration

“

As digital solutions have proven invaluable during pandemics times, the celebration of
the Global Exhibitions Day comes to champion the important role of exhibitions as the
most appropriate trading, business networking and matchmaking platforms.
I’m thrilled to witness in the nearest future, the return of live events in Saudi Arabia.

“

KAMIL JAWHARI - Exhibitions Portfolio Manager

“

Celebrating the Global Exhibition Day this year at Riyadh Exhibitions Co. (REC), made
me realize the importance of the human face-to-face interaction despite the huge
technological progress in communication. As a human, nothing will ever replace that
confident hand shake, sincere eye contact, warm voice, and the aroma and taste of a cup
of coffee exchanged with a business partner at an exhibition. It is simple but significant.
We, at REC, value the human factor in the exhibition industry; as a result, we always
considered ourselves as a partner and not just an organizer and service provider.

“

HANI HABIB - Project Manager

“

On the Global Exhibition Day, it is important to say that exhibitions are a powerful
experiential marketing channel & tool that bring exhibitors face-to-face with most
active trade buyers. It offers businesses a large number of potential leads, and
clienteles who you can meet in person.
Despite our world becoming an ever more digital one, exhibitions are game-changing
opportunities which will not get anywhere else.
So, when it comes to engagement (the ambition of modern-day marketing), marketers
should not ignore the power of exhibitions which deliver genuine results.
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“

MOHAMMAD ALHADLAQ - Asst. Project Manager
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MESSAGE FROM MAXWELL STAMP KSA
We are witnessing together with the
population of Saudi Arabia huge economic
reforms driven around the Vision 2030 and its
initiatives. Led by His Majesty Crown Prince
Mohammed this is opening Saudi Arabia to a
prosperous and empowered future.
“Nothing is more inspiring than to see the
nation’s youth take hold of their destiny and
join a prolific economic ecosystem”
Andrew Lippett
General Manager
• At Maxwell Stamp KSA we are harmonized to Vision 2030.
• We are driven to maximize our team of Millennial’s careers
Al Hayat Center, Olaya Riyadh 11471

+966 11 200 6255

info@msksa.sa

www.msksa.com

#MSKSA

BOOK
NOW
BOOK YOUR
YOUR SPACE
SPACE NOW

The 18th International Exhibition for Printing &
Packaging Technology

DEMONSTRATING
CREATIVE
ADVANCEMENTS

06–09
JUNE 2022
Riyadh International Convention & Exhibition Centre
Riyadh - Saudi Arabia

Held Concurrently:

The 18 International Trade Exhibition
for Printing & Packaging Technologies
th

To book your space, please visit:

www.saudi-pppp.com

Organised by:

